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¢ 3 Tailored Tracks

e Over 50 Leading
Industry Speakers

* Unprecedented
Networking
Opportunities

Leveraging eBusiness Strategies Across the
Enterprise for Competitive Advantage

1 eR&D & eClinical 2 eMarketing & eSales 3 eStrategy & eCommerce

DISTINGUISHED KEYNOTE SPEAKERS:

Newt Crenshaw, Vice President e.LILLY, ELT LILLY AND COMPANY
Kathleen Sheehan, Vice President Global eBusiness, ASTRAZENECA

David Hepler, Vice President Planning & Business Development, PFIZER, INC.
Jeffrey M. Hamilton, VP Worldwide eBusiness, WYETH PHARMACEUTICALS
lvan Trifunovich, Vice President eBusiness, PHARMACIA

D Implement an eR&D Strategy to Increase P Maximize ROl and Increase Market Share
Productivity & Innovation with eDetailing, ePrescribing, and other
) eMarketing Initiatives
» Increase Speed, Quality and

Cost-Effectiveness of Clinical Trials D Leverage eBusiness Alliances, Acquisitions

and Venturing Activities to Fortify Market
D Accelerate R&D and Commercialization Competitiveness

through Innovative eBusiness Solutions M Corhtt internaStakaholdars wikh

!" ' e-Tools to Speed Decision Making

aril 17-19.,. 2001 ¢« Wvndham Franklin Plaza Hotel * Philadelphia




The Digital World Before 2000
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2000 O Internet Bubble Bursts

THE YEARTHE
DOT-COM
BUBBLE BURST

ON 10 MARCH 2000, THE NASDAQ COMPOS-
ITE PEAKED AT 5132.52. THE BURST OF THE

DOT-COM BUBBLE WAS IMMINENT AND THE KOZMO.COM
NASDAQ WOULD CRASH SO SPECTACULARLY P
THAT ITWOULD NEVER FULLY RECOVER FROM 280m
THE BURST. EVEN TODAY, IT STILL SITS AT

ABOUT 54 PERCENT BELOW THAT LEVEL.
HEREWE TAKE A LOOK AT SOME WEBVAN

OF THE BIGGEST FINANCIAL E-TOYS.COM 00N
LOSSES OF THE BURST. PF;Z(()O"‘ 5800m
m

B00.COM
5100m

EARLYOD ~ OCTO0  NOVOO  DECOO  JANO1  FEBO1  MAROT  APROT  MAYO1 JUNEOT JULYOT1 AUGUSTO1

THE COMBINED VALUE OF THE 6 BIGGEST TECH-COMPANIES ESTIMATED PERCENTAGE OF IN MARKET VALUE OF TECHNOLOGY COMPANIES )
IN 1999. THAT WAS 20% OF THE US'S GDP. DOT-COMS THAT SURVIVED THE BURST WAS WIPED OUT BETWEEN 2000 AND 2002

SOURCES: CNET, NATIONALPAYDAY.COM, MARKETING MINEFIELD, WIKIPEDIA

Financial Services Technology EVOLUTIONroad



Dial -up = 90% Internet Access

Home Broadband Adoption, 2000-2010

Dial-up - Broadband
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Source: Pew Internet & American Life Project surveys 2000-2010. Based on
all American adults 18 and older.
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Google Launches Adwords
GO nge Press Center

Home ~ Google Launches Self-Service

About Goodle Advertising Program

Google's AdWords Program Offers Every
Business a Fully Automated, Comprehensive
and Quick Way to Start an Online Advertising

Press Center

Resources E :
News from Google ampaign

SEEGC[E:]EDBE og MOUNTAIN VIEW, Calif. - October 23, 2000 -
Gooale Twitter Google Inc_, developer of the award-winning
Directory Gooagle search engine, today announced the

immediate availability of AdWords(TM), a new
program that enables any advertiser to purchase

Google Channel
Media Room

Google.com; Poynter New Media Timeline 1969-2011 EVOLUTIONroad 8



AOL & Time Warner Merge

How the AOL-Time Warner merger h‘appened
What it means to consumers
Does it make any sense?

&

TIME Magazine January 2000 ... | | -——EVOLUTIONroa d




55% US Internet Users Already
Online for Health

A

[ = ) ]
] )
All Internet users 55%
Online women 63%
Online men 46%
Veteran users (J or more vis) 59%
New users (less than 6 mos.) 47%%
Online parents 59%
Online nop-par 52%

Source: Pew Internet &> American Life Project
sirvey, July-August 2000
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2001 -Two -thirds of US
Population Uses the Internet

R

INTERNET ACCESS (FINDINGS BASED ON 2,096 RESPONDENTS)
< ® Americans who use the Internet 66.9% >
® Students who use the Internet at school 53.3%
B Users of the Internet at home 46.9%
® Employed who use the Internet at work outside the home 42.3%
B Use the Internet at a friend or relative’s home 19.8%
® Use the Internet at public libraries 9.6%
B Use the Internet elsewhere 2.4%

B . 1
Poynter New Media Timeline 1969-2011; Nielsen; UCLA Internet Report i Year One EMOEUTIONEgRC



Steve Jobs Makes &
Launches iPod

Apple Music Event 2001-The First Ever iPod Introduction

Poynter New Media Timeline 1969-2011;Nielsen; UCLA Internet Reporti YearOne 1  ——/EVOLUTIONroa &
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Linked [{}).

2002 -03 i Social Media
Momentum

amyspace@

a place for friends

Ofriendster:

= Technorati

Secondlife.com; NYTimes.com
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Blogs force resignation of Lott
as Senate Minority Leader
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2004 0Of f i c

Dala as the ‘Intal inside®

The perpetual beta

Hackabily The Right to Remix

Web 2.0 Meme Map
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Facebook Launches in 2004

flickr 0O

EVOLUTIONroad 16

Poynter New Media Timeline 1969-2011; Wikipedia
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2005 0 YouTube Launches
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Twitter Launches in 2006

A100k new blogs created a day

AGoogle buys YouTube for $1.6B

AWMoneycon .

Keyword

Home  Busine

Google to buy YouTube for $1.65 billion

Search engine leader looks to bulk up in the burgeoning online video market.

By Paul R. La Monica, CNNMoney.com editor at large
October 9 2006: 5:43 PM EDT

NEW YORK (CNHMoney com) — Google, the Internet's leading search engine. announced Manday that it is
buying papular online videa site YouTube for $1.65 billion in stock.

YouTube, which was founded in February 2005, has quickly become the most well-known of several online
video sites. More than 100 million videos. many of which are short videos created by the site’s users, are
downloaded a day on the site.

According to Intemet research firm Hitwise, YouTube has about a 46
percent share of the online videa market.

For Gaogle (Charts). the purchase of YauTube gives the company CIO Ogle

the ability to tap into the potentially lucrative online video and social

networking markets. Some analysts have criticized Google for L
relying too much on advertising tied to keyword searches. You Tuhe

The combination of Google and YouTube could further strengthen
Google's dominance in online advertising, aiving it an edae over rivals

# Employees at YouTube? 67

18

Poynter New Media Timeline 1969-2011; Technorati State of the Blogosphere; CNNMoney.com; Engadget.com EVOLUTIONroad






25% Internet Users
Have Cell Phone Internet Access

PEW/INTERNE

PEW INTERNET & AMERICAN LIFE PROIECT
Data AMemo

BY: Asoaate Director Johm Horngan (202-419-450))

EE: TWWIRELESS INTEENET ACCESS
February 207

Cell phones: One quarter (25%:) of mtemet users sav they have a cell phone that cormects
to the mternet with a wireless commecton. Among mternet nsers with this capability on
thewr cell phone half (34%:) have used it to get on the mtemet erther at home, work or
someplace other than home or work. Among those wath cell phones that can comnect to
the infemet:

Poynter New Media Timeline 1969-2011; Pew Internet and American Life Project, 2007; E l
TechCrunch, 2007; Nielsen/NetRatings, May 2007; Wired.com : EVOLUTIONroad 20




IPhone App Store opens in 2008
300,000 apps today

iPhone iTunes Support Q

.
|Ph0ne Features Design i0S 4 Apps for iPhone Gallery Tech Specs

Over 300,000 ways to make iPhone even better.

The apps that come with your iPhone are just the beginning. Browse the App
Store to find hundreds of thousands more, all designed specifically for iPhone.
Which means there’s almost no limit to what your iPhone can do.

'w' The world’s largest "@ Download apps
collection of mobile apps. with a tap.
The App Store is the ultimate Getting apps onto your iPhone
source for mobile apps — 300,000 couldn’t be simpler. Just find
and counting in practically every the ones you want, then tap to
category. Many are even free. download them.
b 0 oy .
|“’i Get updates fast. KR Find more perfect apps.
iPhone tells you when new versions \}’ The Genius feature recommends
of your apps are available. new apps based on ones you
Download the updates one at a already have. Or you can browse
time or all at once. best sellers, staff picks, and more.

# Apps at Launch in 2008? 500

EVOLUTIONroad 21

Apple.com, January 2011



2008 -2010 OAMobile Drives
Web/Social/Video Convergence

nielsen

MOBILE PHONE Mobile phone users, 13+

UNIVERSE®

A228MM US mobile users

A83MM access mobile web

Mobile phone web use

|
[ ]

EVOLUTIONroad 22

Nielsen State of the Media, US Audiences and Devices, January 2011




Mobile Social Network Users Worldwide, 2007-2012
{millions)

2007 2008 2009 2010 2011 2012

Mobile phone subscribers* 3,078 3417 2,697 3894 4,150 4,275
- A0k 400 982 1,228

Mobile social network users* 82 147 243 3469 | 554 BO3

Mobile 20Cial nebnork Users % 2.0% 4.3% 558% 9hA% 13.3% 1EEN
of mabile phone subscribers

MNate: *data for 2007-2070 from Eurapean infarmation Technology
Qisarvatary (EITQ, March 2007, “ registerad users (identified by thew
rmabile numbert who create, edit and wWew personal content using thair

Fastest-Growing US Mobile Application Categories,
April 2009 & April 2010 b eldarketar

thousands of unique users and % change Facebook Share of Total US Online Advertising
pr e v Spending, 2009-2012 (billions and % of total)*

Social networking 4,270 14,518 240%

G UE TR TE

s : 2009 2010 2011 2012
L2 124% Facebook $0.56 $1.21 $2.19  $2.87

MNEws 4,148

Sparts information 3.5%8 672 113%

Bank accounts 2,340 4974 113% Tutal US_ D"Ii"E’

Maps 8,708 16,773 93% advertising $22.70 $25.80 $28.50 $32.60

Mwa ||1fnr.mat|-;:|n 3,296 6,35% 93% spending

Cnling retail 1,416 2,701 1%

Search 5434 10,315 Q0% Facehuuk Lt uf _ -

Fhoto- or video-sharing service 3131 5,950 0% total 2.4% 4.7% 7.7% 8.8%

Total application users® 54,414 69,639 28%

Nate: ages 13+ three-manth average for period encling April 2009 and % of total based on unrounded figures

Wprl 2070, *exciudes games prefoaded on device
[Source: comscore Mobilens as cited in press releass, June 2, 2010

114260 Wi eMarketer.com

N m[m(l

eMarketer, 2010; Advertising Age January 2011 £ EVOLUTIONroad 23
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Amazon now sells more eBooks %
b

t han o0dead treebod

SUBSCRIBE > SECTIONS > BLOGS » REVIEWS >» VIDEDQ > HO

Amazon Sells More E-Books Than Hardcovers
By Dylan Tweney &4  July 19, 2010 | 5:46 pm | Categories: Media

How many more? 1.4 Kindle eBooks per paper book

l

Wired.com July 2010 EVOLUTIONroad
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Mobile + Video Converge

A22MM in US watched video on mobile device
AGrowing 40%-+

Overall Usage Number of Users 13+ (in 000s) — Monthly Reach

Q2 (1 Q2 % Diff Yr to
2010 2010 2009 Yr

U=sing a Mobile Phone * 220 375 2259485 | 220527 +3.99%
Mobile Subscribers Watching Video on a Mobile
- 21957 20,284 15,267 +43.82%

- e
Source: The Nielsen Comp

A5 of Q2 2010, 22 million people watched video on a mobile device

AYouTube #1 mobile video site |
A7MM monthly uniques |

Nielsen 2010 EVOLUTIONroad 25
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PAYPAL Yorst Srartuaccs Cand r
Starbucks starts accepting mobile payments [FIZ BATA AT 400
nationwide [=]»

January 19, 2011 | By Jennifer Van Grove, Mashabla Share | @ Mixc || S Twitter || Email

rYRecommend | [ 348 people recommend this.

Nearly 6,600 company-operated Starbucks stores in
the U.S. will begin accepting mobile payments
Wednesday.

Customers using the Starbucks Card Mobile app on
their iPhone, iPod touch or BlackBerry will now be
able to use those devices as tender.

The nationwide rollout marks the official launch of Scan Now
the Starbucks Card Mobile payment program, which .

has been piloted at Target stores and select San Starbucks is using its own custom-built technology to

Francisco, Seattle and New York Starbucks CERRIIREADWITIE (R SEE

locations.

Starbucks Card Mobile lets users add their Starbucks Cards, track rewards and reload cards as
needed via PayPal or credit card. To pay with their phone, app users simply select "touch to pay" and
hold up the barcode on their mobile device screen to the 2-D scanner at the register.

Amazon Mobile Sales? $1B+ already!

CNN.com, January 2011; DigitalTrends.com, January 2011 EVOLUTIONroad 26
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Quick Then and Now

TIME SPENT ONLINE

DAILY GOOGLE SEARCHES

2000 2010
2.7 HRS/WK}| 18 HRS/WK

2000
100 MILLION

2010
2 BILLION

DAILY NEWSPAPERS

ACTIVE BLOGS

2000 2010 2000 2010
1,480 1,302 12,000 141 MILLION
% \% DAILY LETTERS MAILED DAILY E-MAILS
&‘ & 2000 2010 2000 2010
] 3 287.8 BILLION175.6 BILLION 12 BILLION| 247 BILLION
— ITUNES DOWNLOADS TEXT MESSAGES
ﬂ 2000 2010 2000 2010
N 0 10 BILLION 400,000 4.5 BILLION

Newsweek.com, July 2010 - Blogpulse, Google Official History, Reality Blurred, The NPD Group, NBC, Bowker,
USPS, The Radicati Group, Forbes, Nielsen, Newspaper Association of America, Digital Music News, Apple, iTunes

EVOLUTIONroad
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Next 10 Years?




Transform the industry

Transform the Transform the
Consumer HCP
Marketing Model Selling Model

Quickly Prepare
for the
Mobile Future




Transforming Consumer
Marketing from
0 T \Centric to Digital -Centric




Clearly DTC TV Works

About $3B Annual DTC TV Spend

-]
1% ype 1H 2009 1H 2010 $ Change % Change

J§ Television $1,511,935,077 §1.359.796,120 -$152,138.957

Magazine £545,352.531 1547979720 22,627,189 0.5%

Mewspaper £46,580,168 893,255,029 246,674 861 100, 2%
1% Radio 19,899,905 123,661,575 £3, 761,670 18.9%
0% Outdoor 51,678,106 £1,918.011 £239.905 14.3%
% FsI Coupon 1 £58,237 £58,146 63896.7%

Total Pharma

Spending $2,125,445,878 §2,026,668,692 -$98,777,186 -4.6%

Note: Excludes Internet advertising

8 |m |}

EVOLUTIONroad 32

Source: The Nielsen Company for DTC Perspectives, September 2010



Toto, I ove a feel]l
In Kansas anymore

Fortune Magazi ne, AnWhat the Hell is Going on with T ’?,l an‘ia,ry 2011,
EVOLUTIONroad 58

American Film Institute #4 of the Top 100 Movie Quotes of American Cinema


http://fortunebrainstormtech.files.wordpress.com/2011/01/future_of_tv.jpg

Digital Health Works!

Provides the deeper education patients need
to make better healthcare choices

Actions Taken as a Result of Health-Related Research Online

m % Action Taken

1 % Action Planned in
Future

m % No Action Planned

Speak with a doctor Speak to a doctor Speak with a doctor Ask a doctor to
about a disease/condition about treatment about a particular prescribe a particular
options available drug (by name) drug (by name)

|

L

Comscore Research i February 2010 EVOLUTIONroad 34




Digital Health Works!

Comscore 5 t Annual
Pharmaceutical eMarketing

Ef fecti veness Benchi
(based on aggregate 75+ studies)

eMarketing Drives LIifts in:

ACommunication (awareness, favorability, etc.)

Alncremental Prescriptions (new starts, refills)

n Road 5" Annual Rx eMarketing Effectiveness x
r

Comscore Evolutio
ebruary2011

re
Benchmarks, F




Core Digital Tactics

Paid Search
Online Media

Brand.coms

A Drive Incremental New Patient Starts

A +9% of qualified prospects who visit Brand.coms
become new patients above control

A Drive Incremental Current User Refills

A +16% of current brand users who visit Brand.coms fill
an incremental Rx above control

Comscore Evolution Road 5" Annual Rx eMarketing Effectiveness

Benchmarks, February 2011 EVOLUTIONroad 36



Jremendous  Innovation



